
Home Buyer Profile*
”39% of home sales are first time 
home buyers and 65% of first time 
home buyers are between the ages 
of 18-35 representing the Gen X 
and Gen Y groups.  These busy 
professionals are happier with professionals are happier with 
sending one or two lines via text 
messaging rather than spending 
several minutes on the phone.”

*According to the National 
Association of REALTORS

www.realtor.org    
Social Networking - December 2007Social Networking - December 2007
”Text Messaging has become 
e-mail's newest rival when it comes 
to instant person-to-person 
communication. As the market 
becomes more challenging, a 
forward looking, text messaging 
solution can help set your real solution can help set your real 
estate agency apart from your 
competitors.”

www.connectivemobile.com 

Email Package- each listing can deliver a custom email to the potential 
buyer.  This email can contain any information relevant to the home and up 

to 5 attachments.  The email appears to be from the agent and the agent 

receives a copy of the email including the prospective buyer’s email address.

Call Me Option- the potential buyer can request that the agent contact 
them directly.  The system will notify the agent via email or text that the 

potential buyer is interested in being contacted as well as provide the phonepotential buyer is interested in being contacted as well as provide the phone

number of the prospect.

Advanced Reporting- Our system provides an array of advanced 
reporting capabilities that provide both detail and summaries of messaging 

activities.  The reports include property, date, time, email address, and 

phone number.  In addition, a weekly activity report is sent each week.


